
of South Africa’s middle- and 
higher income population. Print 
offers an opportunity for more 
targeted campaigns. And events 
and activities enable face-to-
face contact with consumers.

Lamb and Mutton SA makes 
every effort to keep up with 
the latest consumer trends, and 
works with a diverse range of 
South African social media 
influencers with followers from 
different market segments.
(Marina Bester, manager: sheep 
meat consumer education)

marking of livestock
In South Africa, the marking 
of livestock is driven by 
legislation. This consists of 
imperative provisions (what 
must to be done), authorising 
provisions (what may be done), 
and forbidden provisions 
(what may not be done).

Cattle must be marked at six 
months of age. In this country, 
the practice must be done only 
with a tattoo or brandmark. 
Cattle may be marked at the age 
of one month and brand-marked 
at six months or the two-tooth 
stage. Farmers may use their 
discretion, but the National 
Stock Theft Prevention Forum 

recommends that cattle be 
marked at the same time that they 
are dehorned. The marking of 
cattle is an imperative provision.

A brandmark must be not 
less than 40mm or larger than 
100m at its widest and highest 
part. A tattoo must be 20mm 
high and 20mm wide. 

Farmers should mark their 
animals before the age of one 
month and not after weaning.

Sheep, goats and pigs must 
be marked at the age of one 
month, and only with tattoos.

The marking of animals 
that are sold or traded can be 
controversial. Article 7 (2) (b)  
of the Animal Identification  
Act (No. 6 of 2002) determines 
that within 14 days of becoming 
the owner of an animal, a 
person may not sell, exchange, 
give away or in any way get 
rid of the animal if it is not 
marked according to the 
prescribed manner with the 
identification mark of the seller. 
All animals must therefore 
be brandmarked or tattooed 
when sold, regardless of age.

All calves older than six 
months must be marked.
(Willie Clack, chairperson 
of the National Stock Theft 
Prevention Forum)
• Phone the RPO on 012 349 1102/03  
or email rpo@lantic.net.
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Lamb and Mutton SA is conducting an ongoing consumer education campaign to highlight the 
advantages of lamb. We also look at the regulations governing livestock branding and tattooing.

Marketing lamb; marking livestock

This page is sponsored  
by the red meat industry

In this article, the Red Meat 
Producers’ Organisation of 
South Africa (RPO) explores 

two topical and important 
aspects of red meat production 
and marketing in South Africa.

consumer education
South African lamb is a highly 
nutritious and tasty product of 
the highest standard. Lamb and 
Mutton SA is responsible for 
consumer education on lamb to 
help consumers learn how this 
meat type can be used to add 
to a balanced, healthy diet.

This consumer education 
process is funded by the statutory 
levy paid by members of the RPO. 
Lamb and Mutton SA makes 
use of a team of nutritionists, 
culinary science experts, and 
design and marketing specialists 
to compile its education strategy. 
The content is advised by an 
RPO management team,

Research commissioned 
by Lamb and Mutton SA has 
identified that consumers require 
information on the following 
aspects of lamb and mutton:
• Meat usage;
• Cooking;
• Usage of different lamb cuts;
• The role of meat in 
various cultures;
• Meat preferences;
• Cooking for a special occasion.

Lamb and Mutton SA also 
seeks to establish consumers’ 
preferred marketing platforms 
and purchasing patterns. 

To communicate with 
consumers, Lamb and Mutton SA 
uses social media, radio, 
television, print, and live events. 
Each media type has its own 
advantages. Digital platforms 
offer wide reach and excellent 
return on investment, 
making them the primary 
choice. Television and radio 
reach a wide cross-section 
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